Coop's TV Historv

Including:

CATJ I CommunityAntennaTelevision
Journal
and
CSD r Coop'sSatelliteDi-eest
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Withoutshame....
Theseare my two favorites.CATJ'w'as born during 1974in my office at CADCO (Community
AntennaDevelopmentCompany),OklahomaCity. From a benchin my garagein 1970,CADCO
had grown to be a major supplier of extremely innovative cable television hardware - from
massivelogi (and IJHF parabolicsto 24 feet in diameter)through headendprocessors,trunk and
line extender amplifiers, directional couplers and taps - we did it all. In 1973, the Federal
CommunicationsCommission(FCC) announcednew regulatoryplans for cable, adopting rules
which made any (cable or antenna)systemwith 5l or more "subscribers"subjectto technical,
franchising, and businessstandardsdictated from Washington. My customers at CADCO were
90% the "little guys" - 'Mom and Pop' cableI communityantennasystemoperators,typically with
a few hundredsubscribers,serving smallrural towns 70-150 miles from the nearestTV stations.
The FCC's proposedruleswould put thesefblks out of business.
With Kyle D. Moore, a cableoperator from Oklahoma,and Joe Davis from Arkansas, CADCO
had arrangeda seriesof l8 regionalmeetingsspanningthe USA from coast-to-coastwhere we
invited FCC personnelto come out of their closet-officesto meet and talk with real cable folk the kind who climbedtheir own towers, ran their own cable,did their own househookups. From
those meetingsa new cabletrade association,in direct oppositionto the long establishedNCTA
(National Cable Television Association),evolved. We called it CATA (Community Antenna
TelevisionAssociation).
CATA by late 1973 had grown into a potent trade political force, representingmore than 500
independent cable systems.But they needed full-time managementand, I felt, a much higher
visibility. Thus was CATJ announced- it would join an already crowded field of cable trade
journals as the "spokes-bible"of the smaller,independentcableoperators. Initially, I tried to be
CEO for CADCO which had matured into a 7A+ employeebusinessand the behind the scenes
'generalmanager'for CATA. There were objectionsto my duplicity - somecable operators,not
fond of CATA, made it very clear: "Get out o.f CA'IA or we stop huying equipment .from
{:ADCO'.I shockedthem all by doing the opposite- handingmy stock portfolio in CADCO over
to a Texas oil man who alreadyheld a minor stake in the companyand giving up any and all claim
to the assetsI had grown in CADCO It probably cost me a few million dollars to make this
personaldecision- but'saving the smalltown cableoperator'seemedmuch more irnportantto me,
at that time. Standingon one'sprincipalcan sometimesbe very expensive.
CATJ beganin May I974; a smallish,heavily hands-ontechnicalmonthly, w"hichalmost nobody
gave better than l0% odds of success.But it did succeed,first and foremostbecauseit was one
ofthe most superbtechnicalpublicationseverto be published.It achievedthis level of recognition

in 18 months from a dead zero start, attracting more paid subscribersthan all of the other cable
tradescombinedwith 24 months.
As luck rvould have it, in 1975 as the first sproutsof satelliteTV snuck out of the ground,
CATJ was not only there to nurture the budding TVRO but my personal intenseall consuming
interestin the subjectdrove the magazine(and CATA - the trade association)to new levels of
recognition.CATJ, the publication,with'Coop' as editor, createdvirtually every first requiredto
tum TVRO from a very expensive($125,000)professionalsystemaffordableonly by the largest
cablesystemsinto what ultimatelybecame$1,000homedish systems.
By 1979, it was very plain to me that as my own experimentalwork and that of other early
pioneers in "private" (we never used the word "home" in those daysl) TVRO rvas heading
tow-ards family-affordable C-band dish systems, conflicts with the cable TV industry were
inevitable.After all, it had been cable (well, CATA and CATJ) that had torn the heart out of
"owned" and "operated"the programmingfrom
big-dish $125,000systemsand it was cablethat
sourcessuch as HBO, Showtime, Ted Turner and others. It was only a matter of time - and not a
very long time - before cablerealised,"Hey guys! Those'privotes'are stealing our channels!"
Once again, time to move on. June 1979 CATJ r.vasrny last (the magazinecontinued for a
period after this, quickly becoming as bland as the staff hired to replace me) and as my 'going
away present'I left cable with an intriguing front cover article reporting on Stanford ProfessorH.
Taylor Howard's "homecfisft' TVRO systemhe had created.Time to take offthe gloves.Yeah, I
know - that was kind of 'dirty pool' but hey, for reasonsonly revealed in my late 2005 book
a kick in the groin.
release("Video Pirates:Hiding insideyour TV set!"), cabledeserv'ed
From July 1979 onward, it was all uphill at a frenetic pace. A,ftertaking three months off, CSD
(Coop's SatelliteDigest) poppedinto circulation- 1,500copiesthe first month (satellitefounder
Athur C. Clarke on the c.over),rapidly ramping up to more than 5,000 as the "home" dish
industry grew, From 36 pagesin issueone, CSD shot upward to more than 200 pagesby 1984
split betweentwo issuesper month (CSD2 on the first, CSD on ths 15th).
CSD was a timely reflection of an entire industry (including the bad and the ugly - of which
there was much). I once saw a copy on a coffee table inside the White House; every level of
television programmer, network executive, and yes - the United States Department of Justice,
poured through each issue searchingfor some sign of industry malfbasanceor outright illegal
behavior.For, you see, C-band "home" (there'sthat'forbidden'word, again) dish systemswere
right on the edge of being'illegal' - even after some fancy laws were passedto try to make thern
legal(October 1984).
The 'CSD years'(through mid 1986 - after which it was, "Will the last guy installinga new dish
pleaseshut out the lights when leaving the industry?") were unlike any similar period of time (6 +
years)in American history. It was the electronicequivalentof the 'Prohibition'era; "home" dish
reception was the TV bootleg hooch for millions of fblks who invested rnoney in the most
exciting, trnregulated,totally out of control entertainmentsky rocket of the 20th century. It was,
with plenty of warning (which few heeded),going to self-implodeleaving behind a trail of debris
stretchingfrom Tokyo to Miami - the'long way'around.
The marriage...
So there you have it. 1974 - 1979CATJ" 1979 - 1987 CSD; 13 yearsof my life painstakingly
scribedin somethingover 7,000 pages(working out to 1.5 pagesa day - a mere 750 words,
hardly a challengeto a dedicatedjouinalist). T'hisis not as good as it gets. For that, see "\TDEO
PIRATES", a much more humansideto television's'badboys',out late 2005.

